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Introduction & Research Question: Results:
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RQ: Does the FAB hold for an existing sports rivalry
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In an additional condition, other participants (N = 31) mmm“dmumm‘ymmw
completed the same tasks but were asked about 4""'\ aceorra” LTI o
memories for their previous vacations (good and bad.) ./ = i went
Discussion: e e,

e The authors found a negative bias in the number of memories and words used, especially for sports
rivalry memories.

e The significant decrease in emotional intensity of bad memories supported the Fading Affect Bias in
memories for a sports rivalry, but not in vacation memories.

e Stronger emotional intensity for good memories correlated with higher self-identification scores,
suggesting a link between positive memories and social identity.



